
CLASS:JSS1

SUBJECT:BUSINESSSTUDIES

WEEK:2&3

TOPIC:CONSUMER,MARKETANDSOCIETY

LEARNINGOBJECTIVES:

1.MeaningofConsumer,MarketandSociety

2.MeaningofConsumerEducation

3.NeedforConsumerEducation

4.ImportanceofConsumerEducation

5.ConsequencesofLackofConsumerEducation

MeaningofConsumer

Aconsumercanbedefinedasanypersonorcorporateindividualthat

purchasesaproductforimmediatepersonaluse.Aconsumerisanend

userofaproduct.Thisisthelastlinkinthedistributionchain.Thegoods

purchasedareusednotforresaleorfurthermanufacturing.

MeaningofMarket

Thiscanbedefinedasanyarrangement(personalorimpersonal,formalor

informal)whichfacilitatestheexchangeofgoodsandservicesformoney.

Marketiswherebuyersandsellerscometogethertoexchangegoodsand

servicesforpayment.

MeaningofSociety

Societyisthecollectionofpeoplelivingtogetherinamoreorlessordered

community.Itisanorganizationorclubformedforaparticularpurposeor

activities.Itisalsoasituationofbeinginthecompanyofotherpeople.

MeaningofConsumerEducation

Consumereducationisaprocessbywhichconsumersgetthenecessary
enlightenmentthatwillhelpthem tomakebestdecisionswhenpurchasing
goodsandservices.Itisalsodefinedaseducationgiventotheconsumers



aboutvariousconsumergoodsandservices,coveringprice,whatthe

consumerscanexpectandstandardtradepractice.

NeedforConsumerEducation

Consumereducationisneededforthefollowingreasons:

1.Todevelopanawarenessofthedifferencebetweenrealandperceived
needs.

2.Theneedtoreducehighprice

3.Tomakesurethathighqualityofgoodsaresoldtoconsumers

4.Tomakesurethatthereisaconstantsupplyofgoods

5.Tomakesurethatthereisnofalseadvertisementclaim

6.Tomakesurethatgoodshaveaccuratemeasuresandweightsbefore
selling

7.Toprotectconsumeragainstdangerousandharmfulgoods

ImportanceofConsumerEducation

1.Ithelpsconsumerstomakewisebuyingdecisions.

2.Itprovidesthepublicwithinformationitneedsonproductsandservices.

3.Ithelpsconsumersunderstandtheirrightandbecomeactiveparticipant
inthebuyingprocess.

4.Itensurethatcompanyareheldaccountablebygoverningagenciesand
theconsumerswhousetheirproductsandservices.

5.Itgivesconsumerscontrolovertheirpurchases.

6.Itmotivatesconsumerstoprovidefeedbackthatcanbeusedtoimprove
thequalityofproductsandservices.

ConsequencesofLackofConsumers’Education

Thelackofconsumers’educationhasthefollowingconsequences:

1.Itresulttolackofcoordinationbytheconsumer.

2.Theycanbecheatedintheareaofprice,brandandlabeling

3.Wrongchoiceandconsumptionofproduct

4.Goodsthatareoflowqualitycanbesoldtotheconsumers.

5.Consumersmaynotbeabletogetmaximum satisfactionfrom theuse
ofproducts.




