
Subject:Businessstudies
Topic: Distribution
Class: JSS2A
Week: week3
LearningObjectives
1.Explainthemeaningofdistribution;
2.Listtheagentsinvolvedindistribution
3.explainthefunctionsofeachagentinthechannelsofdistribution

MeaningofDistribution
Distributionistheactionorprocessofsupplyinggoodstostoresandotherbusinessesthatsell
toconsumers.
Distributionistheprocessofmovingaproductthathasbeenproducedfrom theproducertothe
finalconsumer.Theprocessofdistributionisthencalledchannelofdistribution.

TheChannelsofDistribution
Thechannelsofdistributionareasfollows:
1.Producer/manufacturer---Agent---Wholesaler---Retailer---Consumer
2.Producer---Wholesaler---Retailer---Consumers
3.Producer---Retailer---Consumer
4.Producer---Agent---Retailer---Consumer
5.Producer---Agent---Consumer
6.Producer---Wholesaler---Consumer
7.Producer---Consumer
Theabovediagram showsthecloserelationshipbetweenthechannel'sofdistribution.

TheProducer/Manufacturer:A person,company,orcountrythatmakes,grows,orsupplies
goodsorcommoditiesforsale.Aproducerissomeoneorcompanythatmakesgoodsavailable
forsale.
Anagentisapersonemployedtodoanyactforanotherortorepresentanotherindealingwith
anythirdperson.Thepersonforwhom suchworkisdoneorwhom theyrepresentiscalledthe
principal.Therelationshipbetweentheagentandtheprincipaliscalledagency.

TheWholesaler:Thewholesaleristhetraderwhobuysgoodsinlargequantity,he/shebuysin
bulkfrom theproducerand sellinsmallquantitiesto theretailers.Thewholesaleristhe
middlemanbetweentheproducerandtheconsumer.Thewholesalercanbeacompanyoran
individual.Theycan be referred to asmerchants,distributorsordealers.The wholesalers
distributerawmaterialsfortheproductionofconsumergoods.Theproducers’dealsdirectlywith
thewholesalersandthewholesalersdealdirectlywiththeretailer
Typesofwholesaler
1.Largewholesaler:thisisthetypeofwholesalerwithverylargeamountsofcapitalthat
supplieseverykindofproduct.Theysellstoothersmallwholesalerandretailers.
2.Smallwholesaler:thisisthewholesalerthatdealsinonekindoftradeatatimebecauseof
insufficientcapital.
TheRetailer:Theretailerisatraderwhobuysgoodsfrom thewholesalersinsmallquantityand
sellstotheconsumers.Theretaileristhelastlinkinthechannelofdistribution.Theretailer
standsbetweenthewholesalersandtheconsumers.
Retailercanbeclassifiedintotwogroups:
Smallretailerandthelargeretailer.
Smallretailersareasfollowing
1.Hawkers:thisaretraderswhomovetheirgoodsfrom placetoplace.Suchindividualsdonot
havefixedplacetheystayforbusiness.
2.Kioskowners:theyaresmallenclosurefoundbystreetsidesandcompoundsinthecities.The
oneslocatedinurbanordevelopedareassellcostlythantheonesintheruralareas.
3.Stallholders:theyoccupyspacemorethanthekiosk.Astallisusuallyrentedbythelocal



government,apropertyowneroracontractorwhocontrolsthemarketstalls.Thestallholders
sellfooditemsornonconsumableslikehouseholdappliances.Thecanbuyfrom wholesalers
directlyandselltokioskowners.
ThelargeRetailersareasfollowing:
1.DepartmentStores:thesearestoresthatprovidesvarietyofgoodsunderoneroofbutthe
goodsarearrangedaccordingtodepartments.Eachdepartmentalgoodshasamanager,sales
personal,cashiersandattendants.Allthedepartmentsareunderonegeneralmanager.
2.MailOrderStores :Mail-orderbusiness,also called direct-mailmarketing,method of
merchandisinginwhichtheseller’sofferismadethroughmassmailingofacircularorcatalogor
throughanadvertisementplacedinanewspaperormagazineandinwhichthebuyerplacesan
orderbymail.Deliveryofthegoodsmaybemadebyfreight,express,orparcelpostonacash-on-
deliverybasis.Retailmail-ordersellingwasdevelopedprimarilyforruralcustomers,butitnow
includesmillionsofcustomersinurbanareas.
3.RetailCooperatives:
TheConsumer:Theconsumerreferstoanindividualwhobuysproductsorservicesforpersonal
useandnotformanufactureorresaleasaConsumer.AConsumerisapersonwhoengagesin
acquiringandusinggoodsandservicestosatisfyhisneedsandwants.Theconsumeristheone
whopaystoconsumethegoodsandservicesproduced.Assuch,consumersplayavitalrolein
theeconomicsystem ofanation.Intheabsenceoftheireffectivedemand,theproducerswould
lackakeymotivationtoproduce.
4.Supermarkets:ThiskindofretailtradeoriginatedintheUSA.Itisashopwherethecustomer
canfindalargevarietyofproductstomeethisorherneedsunderoneroof.Inthesupermarkets,
therearevarietiesofitemslikebread,meat,children'sbooks,confectionery,flour,wineetc.
Supermarketsarefoundclosetoourresidentsbecausetheyareforus.

FunctionsofthewholesalerstotheManufacturer
1.Thewholesalersmarketsandadvertisestheproductsforthemanufacturers
2.Thewholesalersmovesfinishedgoodsfrom themanufacturertothewarehouse,thereby
creatingspaceforthemanufacturertoputnewfinishedgoods
3.Thewholesalerssometimesprepareaproductforsalebyreplacingthem.
4.Theyfinancethemanufacturerbypayingforgoodsinadvance
5.Theyhelptogiveadvicetothemanufacturers
6.Theygiveinformationtothemanufacturersaboutthegoodsproduced.

FunctionsofthewholesalerstotheRetailer
1.Thewholesalerssellinsmallquantitytotheretailer
2.Theyhelpstheretailerstotransporttheirgoodstotheirdestination
3.Theyalsohelptofinancetheretailersbysellingtothem oncredit
4.Theyalsohelpthem intheacquisitionoftheirduties
5.Theyhelpingradingandpackagingofgoods
6.Theybearthelossorriskofanybadproducts
7.Theymakegoodsavailableinsmallquantities

FunctionsofRetailertotheWholesalers
1.Theretailershelpthewholesalersinadvertisingtheirproductstothefinalconsumer
2.Theretailermovesthegoodsfrom thewholesaler’swarehousetherebycreatingspaceforthe
wholesalerstostockmoregoods.
3.Theyfinancethewholesalersbybuyingfrom them incashandpayinginadvance.

FunctionsoftheRetailertotheConsumer
1.Theretailersmakebuyingofgoodseasytotheconsumerandbringsgoodsnearertothe
consumer
2.Theyareeverywhere,makingtheconsumertobuywhatevertheywanttobuyanywhere.
3.Theretaileropenshisshopforbusinessfrom morningtillnightandeveryday.
4.Theysellsoncredittothecustomer



5.Theyalsoassisttheconsumerinmakingagoodchoice
6.Theretailerdiscoveredtheneedsofthepeopleintheirenvironment.

FunctionsoftheConsumertotheRetailer
1.Theyrelatewiththeretailerasfriends
2.Theygiveinformationtotheretailerabouttheproductsoldtothem
3.Theconsumerfinancetheretailerbypayingforproductsandpayinginadvance

Factorstoconsiderbeforechoosingaparticularchannelofdistribution
1.Locationofcustomers
2.Sizeoforder
3.Natureofproduct
4.Amountofmoneyavailable
5.Needtocontroltheretailprice

Assignment
1.Whatisthedifferencebetweensupermarketsanddepartmentstores
2.Explainanyofthethree(3)factorstobeconsideredbeforechoosingaparticularchannelof
Distribution
.


