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LearningObjectives:

1.DefineAdvertising

2.TypesofAdvertising

3.ObjectivesofAdvertising

4.FunctionsofAdvertising

5.AdvertisingMedia

6.AdvertisingEthics

MeaningofAdvertising

Advertisingisanaudioorvisualform ofmarketingcommunicationthatemploysanopenly

sponsored,non-personalmessagetopromoteorsellaproduct,serviceoridea.Sponsorsof

advertisingareoftenbusinesseswishingtopromotetheirproductsorservices.Advertisingis

communicated through various mass media,including old media such as newspapers,

magazines,television,radio,outdooradvertisingordirectmail;andnew mediasuchassearch

results,blogs,websitesortextmessages.Theactualpresentationofthemessageinamedium is

referredtoasanadvertisementor“ad”.

Advertising can also be defined as a means bywhich a manufacturertells the potential

consumersaboutexistenceofaproductandotherinformationaboutaproduct.

Advertisingistheintroductionofgoodsorproductoraservicetoaconsumeroranintending

customer.Advertisingaproductmeansintroducingittopotentialconsumers,pointingoutits

qualitiesandpricesofthegoodsandservices.

Advertisementis the spoken orthe written words,graphic,pictures etc thatconveys the

informationormessageoftheadvertising.

Typesofadvertising

Advertisingareofvarioustypeswhichareexplainedbelow

1.Persuasiveadvertising:Persuasiveadvertisingistheadvertthathastodowithawayof

persuadingorinducingpeopletobuyaparticularproductratherthanusingsweetwordstosella

product.

2.Informativeadvertising:Thisisalsocalledconsumereducation,itisdesignedtoletthepublic

knowsaboutaparticulargood.

4.Informativeadvertisingaim atinformingpeopleaboutaparticulareventthatisaboutto

happen.

5.Competitiveadvertising:competitiveadvertisingisdesignedtoconvinceorpersuademore

customerstobuyaparticularproductattheexpensesofotherproductstoenabletheadvertiser

increaseitsmarketshareoftheproduct.

6.SpecificorSpeakadvertising:Thisisasituationwhereasellerwillfocusitsappealtothe

consumersonaparticularbrandoftheproduct.

7.Massadvertising:Thisisatypeofadvertisingjointlysponsoredbyagroupofproducerof

similarproductswhichemphasizesthegeneraluseofsuchproducts.



ObjectivesofAdvertising

1.Brandbuilding– Advertisinghelpsintheestablishmentandpromotionofabrandinthe

existingmarket.Italsoaidsinthecreationofnewmarketforthebrand.

2.Creationofdemand– Oneofthemainobjectivesofadvertisingisthatitpersuadesthe

customerstobuyanduseaparticularproduct.

3.InformingCustomersaboutaProduct,CompanyorService–

4.PromotingaParticularFeature–Specificobjectivesofcompaniescanalsobefulfilledwith

thehelpofadvertising.

5.Achievesalesandprofitgoals–Theincreaseddemandsresultsinincreasedsalesandso,

profitgoalsofacompanyareattainedwiththehelpofadvertising.

FunctionsofAdvertising

Thefunctionsofadvertisingareasfollowing:

1.Advertisingprovideinformationtocustomersabouttheusefulnessofaproduct

2.Itinformsthegeneralpublicabouttheproductswhichaparticularcompanyisproducing

3.Inincreasesemploymentopportunities

4.Itleadstoimprovementinthequalityofgoods

5.Itincreasesthevolumeofsalewhichleadstohighstandardofliving

6.Itcreatesdemandandmakesefforttosustainthedemandforgoodsandservices

7.Itdirectspotentialconsumersofaproducttowheresuchaproductcanbebought

8.Itenablesconsumertocomparethequalityofproducttotheprice.

9.Itcreatesavenueforconsumertomaketheirchoices

10.Itmakesacompanytogainpopularitythroughconsistentadvert

AdvertisingMedia

Anadvertisingmedium isameansbywhichproductsorservicesareadvertisedorintroducedto

thepublic.Thedifferenttypesofadvertisingmediaare

1.Theprintmedia:Aprintmediaisameansofpassinginformationtothepublicthroughthe

following:newspapers,magazines,journals,posters,handbillsetc.

2.Theelectronicadvertisingmedia:Thiscomesinform oftheradio,television,internetetc.

3.Signal:Asignalisasigngivinginformation,instructionsetcItismostlyusedbylocalsellers

(retailers)Exampleofsignalisahawkershoutingontheroadtocallpeople’sattentiontowhat

sheisselling.

4.DirectMail:

Thisisoneoftheoldesttypesofadvertisingmedia.Underthismethodmessageissenttothe

prospectivebuyersbypost.Amailinglistispreparedforthispurpose.Circularletters,folders,

calendars,bookletsandcataloguesaresentunderthistypeofadvertising.Inthesalesletteran

appealismadetothebuyersseparately.

5.Film Advertising:

Thisisalsoknownascinemaadvertising.Thisalsoprovidessightandhearingfacilitieslike

television.Shortadvertisementfilmsarepreparedbybigbusinesshouseswhicharesentto

differentcinemahousestobeshowntotheaudiencebeforetheregularshowsorduringthe

intermission.



6.OutdoororMuralAdvertising:

Thistypeofadvertisingincludedifferentmedialikeposters,placards,electricdisplaysorneon

signs,sandwichmen,skywriting,bus,train advertising.Themainaim ofoutdooradvertisingis

tocatchtheattentionofpasserbywithintwinklingofaneye.

7.WindowDisplay:

Itisacommonmethodwhichisusuallyundertakenbyretailerswhodisplaytheirproductsinthe

shopwindowsinordertoattractthecustomers.

8.FairsandExhibition:

A tradeexhibitionorafairisorganisedonextensivescalewhichisattendedbydifferent

manufacturersandtradersalongwiththeirproductstobesoldtothelargenumberofpeople

whovisittheexhibition.

9.SpeciallyAdvertising:

Mostofthebusinesshousesinordertoincreasetheirsales,advertisetheirproducts,givefree

giftslikediaries,purses,paperweightsandcalendarstothecustomers.Thenameofthefirm or

thedealerisinscribedonthearticlespresented.

AdvertisingEthics

Ethicsmeansasetofmoralprincipleswhichgovernaperson’sbehaviororhow theactivityis

conducted.Thusethicsinadvertisingmeansasetofwelldefinedprincipleswhichgovernthe

wayscommunicationaretakingplacebetweenthesellerandthebuyer.Ethicsisthemost

importantfeatureoftheadvertisingindustry.

1.Anethicaladvertisementistheonewhichdoesn’tlie,doesn’tmakefakeorfalseclaimsandis

inthelimitofdecency.

2.Advertisershouldnothavewrongmotivesorreasons

3.Theadvertisementshouldnotbedesignedtosellaproductthatcandestroylife

4.Advertisershouldobeygovernmentrulesandregulations

5.Advertisersshouldnotusefalsenamestomarkettheirproducts.

Ethicaladvertisementshouldfollow threemoralprinciples–Truthfulness,SocialResponsibility

andUpholdingHumanDignity.


